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2022 Sustainable Apparel Coalition Brand Retail Module
(BRM) disclosure

As part of its membership of the Sustainable Apparel Coalition, ASOS has
this year completed its Brand Retail Module (BRM) for calendar year 2021.
The BRM provides an assessment of how ASOS operates on environmental
and social criteria.

Verification for our scores was provided by the independent third-party
organization, TUV Rheinland Group.

ASOS achieved 53.2% in its Total Environmental score and 59.5% in its Total
Social score.

These verified scores are comprised of the following:

Management System
Environmental: 66.7%
Social: 96.3%

Retailer
Environmental: 11.1%
Social: 57.1%

Brand
Environmental: 56.4%
Social: 50.0%

Operations and Logistics
Environmental: 78.6%
Social: 34.7%
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ASOS will continue to complete the BRM as part of its membership of the
SAC and will use insights from the BRM to drive forward its Fashion with
Integrity strategy.
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