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’'m committed to ASOS frc:msfcrrming how fashion impacts on peop|e
and our p|cme’r. We can do this if we’re determined enoughf work f@gether,
make brave decisions and continue to be open and honest about what
needs to be done. 17,

Nick Beighton
CEO, ASOS
Our target for reducing The amount of cardboard Donated in products to Number of hours ASOS
carbon, water and waste recycled at our returns disability charity Scope to employees volunteered
footprint of ASOS clothing reprocessing site between raise money for between September 2016
by 2020. September 2016 and employment accessibility and August 2017.
August 2017. programmes.

OUR APPROACH

When it comes to sourcing the perfect pieces, we don’t just
focus on commercial criteria — our never-ending quest is fo
make ethical imding, sustainable sourcing and animal welfare
central to every ASOS experience.

ETHICAL TRADE PROGRAMME >

WORKING WITH SUPPLIERS >

ETHICAL TRADE PARTNERSHIPS >

CASE STUDIES

Just some of the varied projects we undertake to
ensure that Corporate Responsibility means more than
just words at ASOS.
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CORPORATE RESPONSIBILITY

FASHION WITH INTEGRITY

THE FOUR PILLARS OF OUR CORPORATE RESPONSIBILITY
FRAMEWORK
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Respecting people and the planet Acheiving growth in a way that Helping young pecple Investing time and resource to
with great products that our adds social value and minimises to look, feel and be their best make a real difference
customers can frust environmental impacts

We're always working to reduce our environmental footprint. Our aim is to have a positive impact on the people and communities we
work with.

We're expanding every year. This means we're creating more jobs, helping local communities to prosper and using our increasing
influence to source more sustainable materials for our products. What's more, it puts us in the great position of being able to deonate
both expertise and funding to more and more charitable projects in both the UK and elsewhere.

That said, we're fully aware that these successes mean we also create more carbon emissions and have a greater demand for natural
resources. It also means we're responsible for ensuring decent working conditions for an increasing number of supply chain workers, as
well as the welfare of animals raised to produce the materials we use in our collections.

We embrace these challenges head on, working to proactively balance our global growth with goals of reducing our environmental
footprint and making an increasingly positive difference to the lives of the people we work with. That is what Fashion with Integrity is
all about, and is an approach that is helping us to achieve our goal of being the number one online fashion destination for twenty-
somethings.

OUR FASHION WITH INTEGRITY TEAMS

Qur Corporate Responsibility team consists of seven people and is overseen by the Director of Corporate Responsibility. Together, they
run company-wide projects to boost awareness of all our ‘Fashion With Integrity’ efforts. It's also their job to ensure that we actually
meet the commitments we set ourselves with regards to the programme.

Our Sourcing Department also includes a Sustainable Sourcing team and Ethical Trade Management team (comprising six and 20
people respectively — plus regional Ethical Trade teams around the world). Their job is to ensure that suppliers are selected only if they
meet our ethical and sustainable standards as well as our commercial requirements. The teams work closely with the Design, Buying,
Merchandising and Technical departments, as well as suppliers and expert organisations.

Together, they ensure that Fashion With Integrity is integrated into both the core retail business and our supply chain.

Corporate Responsibility Fashion With ASOS join the UN Page views on the
programme established at Integrity programme Global Compact. Corporate Responsibility
ASOS. launches. website during the last

financial year.

FAQs

CAN ASOS SPONSOR OR DONATE ITEMS TO OUR EVENTe -

We don't sponsor events. However we may be able to help with @ small donation — just fill in our contact form with details of your

event, what you are fundraising for and (if relevant) a letter of authority from any associated charities.

DOES ASOS PROVIDE INFORMATION TO BRAND COMPARISON WEBSITES, SUCH AS RANK A BRAND? +

FASHION WITH INTEGRITY & THE
ASOS BUSINESS MODEL

Find cut more

STAKEHOLDER ENGAGEMENT UN GLOBAL COMPACT

Find out more Find out more
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Our Fashion With Integrity programme is designed to support and complement
the ASOS business model.

We're constantly looking to balance financial performance with our long-term concern for the environment and the communities where

we operate.

Here’s how the four pillars of our Corporate Responsibility programme actively help us to deliver our business vision.

Qur

Our
business

Our
customers

Our

community

ASOS VISION:

The world’s number one fashion destination for twenty-somethings

ASOS BUSINESS STRATEGY

Engaging content and experiences:

ASOS is far more than a shop:
through publishing relevant daily
fashion and lifestyle content, a
constant social media dialogue, and
our curated edlifs, we've developed an
emotional connection with a global
communily of 20-something fashion

lovers.

® Building ethically and
environmentally sound supply
chains so our customers can shop
with confidence, knowing we adopt
and promote responsible business
practices.

Promoting sustainable brands,
products and materials to our
customers and guiding their
choices.

Engaging with our customers on
issues we know they care about
and giving them opportunities to
do something about them.

Giving our customers a way to
recycle clothing or encouraging
customers to recycle packaging
and wash their clothes at lower
temperatures.

Playing a positive role in reflecting
and shaping the values of our 20
something customers, many of
whom feel strongly about animal
rights and fair labour standards
and who are also receptive to
positive body image messages.

Engaging with our colleagues,
customers and communities fo
enable the young people we work

with and for to lock, feel and be
their best.

Great fashion, great price:

We provide the widest choice of relevant
products for our 20-something customers.
Offering great value for money is a
critical aspect of our proposition and our
significant investment in infernational
pricing using our new zonal pricing
technology allows us fo price brands in
line with local markets.

ASQOS CR STRATEGY

® Aiming to raise global manufacturing
standards within our supply chains
through the promotion of international
human and labour rights.

Giving start-up fashion businesses
and artisan producers access to o
global market while providing our
customers with the opportunity to buy
a unique range of sustainable
products from around the world.

Committing fo international business
standards such as UN Global
Compact.

Meonitoring and managing our global
environmental footprint.

Complying with international
environmental legislation.

Recognising the diversity of our global
customers and ensuring our products
and messages reflect and celebrate

this diversity.

Supporting young people worldwide
through the ASOS Foundation and

employee volunteering.

Best-in-class service:

We aim to offer an effortless
online and mobile shopping

experience. Improving and

expanding our delivery and

refurns solutions remain ceniral

to our business.

Working with our suppliers
to co-create transparent,
sustainable efficient and
procluctive supply chains.

Developing more sustainable
materials, manufacturing
processes and products so
that we can continue to
supply the right fashion,
more sustainably, at the right
price for our customers.

Keeping waste and use of
natural resources down fo @
minimum, increasing
operational efficiency and
driving down costs and
negative impacts.

Attracting and developing
talented employees is central
to managing our business

efficiently.

Ensuring our products reflect
the values of our diverse
socially aware 20 something
customers.

Developing community
partnerships to help us learn
more about the people and
environments where we
operate knowing our
markets is a part of the
process of engaging with
customers.

OUR PRODUCTS
Find out more B
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STAKEHOLDER ENGAGEMENT

OUR STAKEHOLDERS

Our stakeholders play a valuable role in shaping our Corporate Responsibility
programme.

They help us to identify and prioritise the issues that are most important to our business and also provide expertise to help us tackle our

big sustainability challenges.

The way we engage with our stakeholders differs depending on who we're talking to. Some of our partners have whole teams
dedicated to managing our relationships with them, and communicate with them frequently. For example, our Sourcing Department is
in constant contact with our suppliers. Elsewhere, our engagement is more informal and ad hoc, dealing with issues as and when they
arise but with no less commitment shown.

The diagram below shows each pillar of our Fashion With Integrity programme, complete with the relevant stakeholders for each.
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Yision Africa
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We'd really like to hear what you think of our Corporate Responsibility programme. Please use the Contact Us form to send us your
comments.

If you would like to contact us regarding an order, please contact our Customer Care team.

FASHION WITH INTEGRITY & THE
FASHION WITH INTEGRITY ASOS BUSINESS MODEL

Find out more

Find out more
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CORPORATE RESPONSIBILITY

THE UNITED NATIONS GLOBAL COMPACT

The UN Global Compact is the world's largest corporate sustainability initiative.

ASOS became a signatory to the Global Compact in 2012, meaning that we have committed to supporting its 10 principles. These
principles cover human rights, labour standards, steps to safeguard the environment and antfi-corruption measures.

i g - _ ‘ ;
Our corporate responsibility programme, ‘Fashion With Integrity’ was

relaunched in 2015 and further builds on our commitment to the aims and
principles of the UN Global Compact. Fashion With Integrity sets out how
ASOS will make a positive contribution to raising standards within the
fashion industry in the fields of human and labour righ’rs, environmental
protection and business integrity. ,,

Nick Beighton
CEO, ASOS

Q

Careers

UN GLOBAL COMPACT COMMUNICATIONS ON PROGRESS

Read our annual Communications On Progress for the UN Global Compact.

ASOS UNGC COP 2016-17
ASOS UNGC COP 2015-16
ASOS UNGC COP 2014-15

ASOS UNGC COP 2013-14
ASOS UNGC COP 2012-13

The table below shows how each of the UN's principles are addressed within ASOS' Fashion With Integrity programme.

The UN Global ASOS Policy/Programme
Compact Principles
Category: HUMAN RIGHTS
Principle 1 Support and respect the protection of Human rights statement;
internationally proclaimed human rights. Supplier Ethical Code
Principle 2 Make sure they are not complicit in human Human rights statement;
rights abuses. The ASOS way;
Supplier Ethical Code
Category: LABOUR
Principle 3 Uphold the freedom of association and the Supplier Ethical Code;
effective recognition of the right to collective ~ Migrant and Contract Worker Policy
bargaining.
Principle 4 Uphold the elimination of all forms of forced ~ Supplier Ethical Code;
and compulsory labour. Migrant and Contract Worker Policy
Principle 5 Uphold the effective abolition of child labour.  Supplier Ethical Code;
ASOS Child Labour Remediatioen and Young
Worker Policy
Principle 6 Uphold the elimination of discrimination in Supplier Ethical Code;
respect of employment and occupation. Migrant and Contract Worker Policy
Category: ENVIRONMENT
Principle 7 Support a precautionary approach to Environmental Policy;
environmental challenges. Supplier Ethical Code
Principle 8 Undertake initiatives to promote greater Environmental Policy;
environmental responsibility. Supplier Ethical Code;
Animal Welfare Policy and Guidelines;
WEEE (waste electrical and electronics equipment)
regulation compliance;
Eco Edit:
Marketplace;
Carbon 2020 Strategy
Principle 9 Encourage the development and diffusion of  Supplier Ethical Code;
environmentally friendly technologies. Environmental Pr::|i-:}-';
Carbon 2020 Strategy;
£co Edi
ANTI CORRUPTION
Principle 10 Work against corruption in all its forms, Supplier Ethical Code;

including extortion and bribery.

Do the Right Thing

ASOS.COM
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CORPORATE RESPONSIBILITY

BUSINESS INTEGRITY

“DO THE RIGHT THING": THE ASOS CODE OF INTEGRITY

At ASOS, our core values define who we are, what we do and how we do it. We
call those collective values The ASOS Way. To make sure we're always

supporting these values, the PLC board has created Do The Right Thing — the
ASOS Code of Integrity.

The Do The Right Thing code promotes integrity, best practice and appropriate corporate behaviours across our business, supporting
the continued development of ASOS.

'/
ASOS customers genuinely care about integrity. They want the

businesses they buy from to stand for something. They expect ASOS to be
better than the norm, to lead the way, to stand out and have goals we
oelieve in and act on, both now and in the future. We only make people
teel great through fashion if we're meeting those expectations. Do The Right
Thing is therefore fundamental to ASOS being the kind of company our
employees are proud to work for and that our customers are proud to
engage with and buy from. 17,

Andrew Magowan
Counsel & Company Secretary

FASHION WITH INTEGRITY AND TAX

For ASOS, Fashion with Integrity means managing all aspects of our business transparently, so our customers can enjoy their fashion in
the knowledge that, when buying our products, they are buying from a responsible company that is actively working to minimise the
negative effects of the fashion industry on people, animals and the environment. Increasingly tax is being thought as part of the wider
concept of Corporate Responsibility. Tax management and tax policy therefore play a role in running a sustainable and responsible
business. Whilst we take advantage of the reliefs and incentives that exist, in situations where our business goals are aligned with the
purpose of the incentive scheme, we show respect for the intention, as well as the letter of the law at all times. ASQOS recognises that
fax is a vital investment in the local infrastructure, employee base and communities in which we operate and do not use legal entities in
countries without the existence of operational substance.

OUR BELIEFS AND EXPECTATIONS

We believe that integrity should be at the heart of everything we do. It's essential for the continued sustainable growth of ASOS
globally, as well as the protection of our brand and reputation worldwide.

Our Code Of Integrity, therefore, sets out our beliefs and expectations in the following areas:

e Complying with laws.

® Prohibiting and combating corruption and bribery.
® Dealing fairly in business.

e Contracting openly with connected parties.

® Ensuring gifts and hospitality are appropriate.

® Protecting company assets and information.

We expect all employees and anyone acting on behalf of ASOS to exercise good judgement and comply in full with both the letter and
spirit of our Code Of Integrity — to ‘Do The Right Thing’, in other words. If there is ever any doubt about what that means in practice, we
expect everyone connected fo err on the side of caution and ‘do the most right thing'. Since 2014, we've been rolling out the ASOS
code to all of our product suppliers and our main non-stock suppliers.

WE'RE LISTENING

We take a multi-faceted approach to encouraging and enabling anyone connected with ASOS to raise concerns, questions and ideas
(alongside an open-desk approach from executives and many email routes). We're Listening is our confidential, independently
operated 24/7 helpline, through which employees can raise any concerns, including those relating to business integrity. Concerns are
then passed fo our general counsel for investigation and remain strictly confidential at all times. The helpline is promoted on posters
displayed in all of our offices.

REPORTING PROCESS

At the end of each financial year, senior managers are required to confirm any incidences of non-compliance with our Do The Right
Thing code. We report quarterly to ASOS’ Audit Committee on the overall level of corporate hospitality and gifts accepted, declined
and given by each department. This enables any relevant trends and learnings to be more readily identified while assessing how

appropriately the code is being applied.

do the right thing

THE ASOS CODE OF INTEGRITY
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OUR PRODUCTS

We care about so much more than just commercial criteria.. .

Our sourcing strategy also focuses on three key areas: ethical trading, sustainable sourcing and animal welfare.

Factories manufacturing Suppliers supplying Number of countries Factory visits by our
our products across tiers | our products. our products are regional ethical trade
and 2 of our supply chain. sourced from. teams.

i

This year has been a hotbed of engagement and innovation across our
teams — individuals wanting to do the righf fhing and teams mc:aking
meaningfu| commitments. Our customers remain at the heart of every’rhing
we do, fue”ing us to con’rinuous|y Improve our buying habits so that our
customers don't have to chcmge theirs. 7/

Simon Platts
Sourcing Director, ASOS

Supplier companies More sustainable Target to reduce the Year that
attended our ethical trade cofton contained in carbon, water and ASQOS established its
and sustainable sourcing our 2016 waste footprint of our Animal Welfare

workshops around the autumn/winter clothing by 2020. programme.
world. collections, as

defined by the Better
Cotton Initiative.

OUR APPROACH

Discover more about our approach to sourcing, creating and developing our product range.

ETHICAL TRADE =

Find out more about our commitments to ethical trade and sustainable
sourcing, discover where we in the world we're currently sourcing from
and learn about how we work with suppliers and create sustainable
partnerships.

e _Sourcing Map.
@ _Eih ical Trade Programme.
e Wcrking with Su;;ﬁliers.

® Partnerships.

SUSTAINABLE SOURCING +

ANIMAL WELFARE +

OUR PERFORMANCE +
DEFINITIONS

ETHICAL TRADE DEFINITIONS +

SUSTAINABLE SOURCING DEFINITIONS +

ETHICAL TRADE FAQ:s

WHAT IS ETHICAL TRADE?® +
HOW MANY FACTORIES AND SUPPLIERS DO YOU WORK WITHe +
WHICH COUNTRIES DO YOU SOURCE FROMe +
HOW MANY WORKERS DO YOU HAVE IN YOUR SUPPLY CHAINze +
HOW DO YOU ENSURE THAT THE WORKERS IN YOUR SUPPLY CHAIN ARE TREATED FAIRLY? -+
DO YOU WORK WITH FACTORIES THAT HAVE TROUBLE MEETING ASOS' ETHICAL STANDARDS? +
WHICH ORGANISATIONS DO YOU PARTNER WITH ON YOUR PROJECTS® -

SUSTAINABLE SOURCING FAQs

HOW DO YOU KNOW WHERE YOUR RAW MATERIALS ARE COMING FROMe =+
HOW DO YOU DEFINE "MORE SUSTAINABLE' COTTON® gt
HOW DO YOU MEASURE/VERIFY YOUR SUSTAINABLE ACHIEVEMENTS/VERIFICATIONS? +
WHAT ELSE ARE YOU DOING WITH RAW MATERIALS? #F
WHAT ARE YOU DOING TO REDUCE CHEMICALS IN YOUR SUPPLY CHAIN® =p:
WHAT'S YOUR POLICY ON GM COTTONg¢ +
HOW DO YOU ENSURE ANIMAL WELFARE IN YOUR SUPPLY CHAINz¢ &
WHAT ARE YOU DOING WITH REGARDS TO TRACEABILITY¢ =
WHAT MAKES A PRODUCT ELIGIBLE TO BE PROMOTED ON THE ECO EDIT PLATFORM® =
WHAT'S YOUR STANCE ON UZBEKISTAN COTTONZ® +

.‘Qal B
FAST FORWARD . 1 A

Find out more

EEEL. 7

-

DENIM & TH THE ENVIRONMENT ¢

-.i‘-

i |

Find out more

'I-'
i _
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ETHICAL TRADE PROGRAMME

OUR ETHICAL TRADE VISION

ASOS views ethical trade as our responsibility to ensure that every worker in our
supply chain is respected and protected.

Everyone in our supply chain should be safe at work, financially secure and respected by their fellow workers. To achieve this, we set
high ethical standards and assess and support our suppliers to help meet them. We also work with others to bring about long-lasting
improvements in supply chain working conditions.

PROGRAMME OBJECTIVES

To help us achieve our vision, ASOS’ Ethical Trade programme is focused around three strategic objectives:

® QOur sourcing pracfices are reviewed against our Ethical Standards and are continuously improved.
® Our suppliers share our ethical trade vision and work with us to achieve it.

® Workers in our supply chain have good worker-management relations, are employed in safe environments and have improved
financial security.

OUR ETHICAL CODE AND POLICIES

Qur ethical trade standards are set out in these policies:

e ASOS Supplier Ethical Code: Based on the Ethical Trading Initiative (ETI) Base Code and ILO Fundamental Conventions, it defines
the minimum standards that we require from all of our suppliers.

® ASOS Child Labour Remediation and Young Worker Policy: Sets out the steps suppliers and factories need to take fo protect young
workers and to ensure children are not involved in the manufacture of any of our products.

® Migrant and Contract Worker Policy: Sets out supplier and factory requirements for the recruitment and management of migrant and
contract workers — fwo groups vulnerable fo exploitation.

ETHICAL TRADE STRATEGY

Our Board approved a new Ethical Trade Strategy in January 2017, setting out our long-term vision for increasing respect for workers’
rights across our supply chain. Our strategy is two-pronged — it focuses on improving our business practices fo protect human rights in
our supply chain from the top down, while empowering workers to realise their fundamental rights from the bottom up. Our key
priorifies centfre on:

® Supply chain transparency: we recognise the importance of supply chain mapping and due diligence to uphold human rights and
prevent undeclared subcontracting. We're developing ways to ensure the transparency of our supply chain and traceability of our
products (see the case study below).

® Purchasing practices: we're committed to improving our purchasing practices so that we limit any negative human rights impacts
resulting from how we buy our products. We're undertaking an independent review of our purchasing practices within the
framework of the Action, Collaboration, Transformation (ACT) initiative on living wage as well as our own focussed research
through surveys and interviews with buying and merchandising teams. This will help to highlight gaps in our practices so we can
agree actions for improving our purchasing mechanisms.

® Freedom of association: workers’ right to organise and bargain collectively is an essential step towards their enjoyment of other
labour rights. We recognise the barriers to freedom of association that exist in our sourcing regions, and we are working to
overcome them by building relationships with trade unions both at the global and local level. A fundamental step towards this is the
Global Framework Agreement ASOS recently entered into with IndustriALL Global Union.

® Living wage: all workers in our supply chain are entitled to a wage that meets their basic needs. Through our participation in the
ACT initiative on living wage, we're working to improve wages in key garment sourcing countries through sectoral collective
bargaining.

® Gender equality: women represent the highest proportion of the workforce in the garment supply chain but they are still vulnerable
to exploitation. We're piloting an in-factory gender programme to better understand and address some of the obstacles for women
in gaining equal opportunity in employment. We're also working with NGOs and academics to deliver and evaluate the impact of
this programme before rolling it out to our wider supply chain.

® Hedalth & safety: worker safety is a priority for ASOS at all times. We're raising awareness of the steps needed to protect workers
from harmful chemicals and other workplace hazards by setting clear standards and guiding suppliers on their effective application.

® Modern slavery: we're working with our suppliers, industry colleagues and other key stakeholders on programmes to address and
reduce modern slavery risks in our supply chains. We have partnered with Anti-Slavery International, who act as our “critical friend’,
ensuring we are continuously reviewing and improving our practices. See our Modern Slavery Statement for details about our efforts
in this area.

e Child labour: we're working to better identify and stop child labour in our supply chains by conducting unannounced factory audits
and preventing unauthorised subcontracting. We are also developing relationships with local NGOs to deliver effective remediation
programmes where needed.

® Third-party brands: ASOS stocks over 850 third-party brands, and we have a new programme to work with these brands to
promote best practice on ethical trade and sustainability. There are three main aims to this programme:
1. To learn from and collaborate with established brand partners with strong ethical trade and sustainability programmes

2. To influence those brands that are in the early stages of their journey on ethical trade and sustainability

3. To support smaller, new brands in building their capacity for ethical trade and sustainability as they grow.

ETHICAL TRADE TEAM

To achieve these goals, we've expanded our Ethical Trade team both at head office and in our key sourcing regions. In the last year, our
head office team has tripled in size and we now have 15 people in our Sourcing department. We're also expanding team capacity in
our key product sourcing regions to make sure the people responsible for driving ethical standards understand country-specific risks
and engage regularly with local stakeholders. Our regional ethical trade teams located in our key sourcing regions - China, Eastern
Europe, India, Turkey and the UK - are also responsible for monitoring and supporting suppliers and factories to help them reach the
standards required to grow commercially with ASOS and the implementation of our strategy tailored to that sourcing region.

i _ . :
Our new ethical trade strategy sets out our vision for empowering

workers to profect their righfs and improve their working conditions. QOur
ambition is to find |cmg-ferm solutions to address the key human rights
chc:”enges In garment supply chain fhmugh meuningfu| collaboration. 2/

Alice Strevens
Head of Ethical Trade, ASOS

PURCHASING PRACTICES

We understand that our commercial actions have a direct impact on our suppliers’ and factories’ ability to meet our standards, so a key
remit of the team is to review ASOS’ purchasing practices each year in an effort to identify ways to strengthen our supplier
relationships.

We work closely with our Buying and Merchandising teams to implement recommendations to further embed ethical trading in our
sourcing decisions.

Members of the Ethical Regional Ethical The number of years The number of countries
Trade team. Trade teams. ASQS’ ethical trade that we source our finished
programme has been products from.
in place.

T .

ETHI(AL TRADE PARTNERSHIPS SOURCING MAF 4

* W\
Fmd out more e \ \ " Fmd out more "_4:; "Ifjff..u?‘ . Find out more
p [ L e L T e %* . ‘_
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WORKING WITH SUPPLIERS

ABOUT OUR SUPPLY CHAIN

We currently have 167 suppliers, who between them use 743 Tier 1 and 2 factories. In total we source from 26 countries. Our regional
Ethical Trade teams are located in our main sourcing regions — China, Eastern Europe, India, Turkey and the UK — where over 80% of
the factories making our products are located. More information on tier levels can be found in our Modern Slavery Statement.

View our sourcing map.

MONITORING AND SUPPORTING SUPPLIERS

Here are some examples of the way we engage with our suppliers on ethical trade:
- Supply chain mapping: we work with the Sustainable Sourcing team to map our supply chain beyond tier one factories.

-Factory assessments: we carried out 487 audits between September 2016 and 2017 to check how factories are performing against
our standards and to give support where needed. All audits are now unannounced, giving us a more realistic picture of actual working
conditions.

- Supplier support: we continue to help our suppliers to make necessary improvements at the factory level by giving guidance on
difficult issues. We held five regional supplier and factory conferences in the past financial year to raise awareness of key issues and
offer advice to suppliers on how to address them. A total of 138 factories and 124 suppliers were represented across these
conferences.

"l believe ASOS would work with us to resolve issues. The answer is not just
to walk away, but to help factories to improve worker conditions."

UK supplier
Tier-one, two and three Suppliers supplying Supplier companies Factory visits made by our
factories manufacturing our products. that attended our regional Ethical Trade
our products. ethical trade teams during the last year.

conferences in Ching,

Eastern Europe and
the UK.

ETHICAL TRADE PROGRAMME

Find out more
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